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T he Salvatore Ferragamo Group has said it is reaping
rewards from a battle it has been waging for several
seasons against counterfeiting. In 2015, the Florence-
based luxury group’s anti-counterfeiting efforts,

focused especially in China and on the internet, led to the
interception and blocking of approximately 91,000
advertisements for counterfeit products, an increase of more
than 1,000 such advertisements since 2014.

As a result, more putative sellers of goods masquerading as
Ferragamo products have had their attempts to sell counterfeits
thwarted with adverts removed from online auction sites and
140 domain names and illegal websites, mainly managed by
Chinese operators, cancelled. These activities also led to the
seizure and destruction of more than 12,500 counterfeit
products and action from the Chinese customs authorities to
prevent a further 12,400 counterfeit goods from leaving the
country in 2015. Salvatore Ferragamo has said the total
estimated value of these goods was in excess of $17 million. 

Effect on shoe sales
More than 60% of the counterfeit products that were

seized and destroyed last year were belts, but Ferragamo is
far from complacent about the possible effect on its sales of
shoes and is taking specific action to stop shoppers from
being duped into buying fake Ferragamo footwear. It has
started using radio frequency identification (RFID) tags as a
means of tracking its shoes.
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RFID helps Ferragamo
win counterfeiting war

High-end footwear brand Ferragamo
has gone to war against counterfeiters,
with tiny RFID tags inserted into the
sole of each left shoe a key weapon in
the fight.

Ferragamo has been using RFID tags to confirm the authenticity of
its women’s shoes since 2014. CREDIT: FERRAGAMO
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COMPONENT BRANDS CAN FIGHT BACK TOO

Logistics efficiency, inventory accuracy
RFID technology has been around since the 1940s but has

only become widespread in logistics applications in the last 15
years. Unlike barcodes, which have to be scanned one at a
time, readers can read hundreds of RFID tags at a time, even
when these are concealed. Early adopters, including retail
groups Wal-Mart in the US and Metro Group in Germany, said
in the early years of this century that they saw the technology’s
potential to help them improve the efficiency of their logistics
operations and their inventory accuracy. At first, though, they
asked their suppliers to put RFID tags on cases and pallets only
because tagging individual items was deemed too expensive.

In the intervening years the technology has become cheaper
and more common in applications such as hotel key cards,
public transport passes as well as in labels on individual items
in stores. If cheaper items such as most (though by no means

all) clothes still rely on barcodes, it’s now very common for
RFID technology to be included, often for its anti-theft
functionality in many clothing items as well as to supply
accurate data on issues such as stock management.

A growing band
Research group IDTechEx has tracked the RFID market since

1999 and said in a recent report it expects users of the
technology to buy 10.4 billion RFID tags in 2016, an increase
of more than 15% compared to 2015. Tagging fashion items
will demand 4.6 billion RFID labels in 2016, it said, making this
by far the biggest market for RFID tags, although IDTechEx
calculates that 85% of the apparel market has still to start
using RFID. However, an April 2016 survey by GS1 UK, a user-
group community that promotes the technology in retail
healthcare and other application areas, found that 25% of the
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biggest 20 retail groups in the UK are already using RFID, while
a further 20% of the same group companies are carrying out
trials of the technology and 15% investigating it and planning
pilot projects.

Product authenticity
In this context it’s far from surprising to learn of Ferragamo’s

determination to make the technology a key tool in its fight
against counterfeiting.

In Ferragamo’s case, the tags cannot be seen and cannot be
tampered with. “The aim of using this technology is to
guarantee product authenticity by proving the product’s origin
and making it possible to track the shoe with certainty, giving
the group better control in the fight against fakes,” Salvatore
Ferragamo has stated.

In the sole of the left shoe
The luxury brand has taken advantage of advances that have

made RFID tags less and less conspicuous to fit a tag into each
left shoe in its women’s collections (with a few exceptions). It
has been doing this since its autumn 2014 collections. A tag
in the sole of each left shoe makes tracking each pair perfectly
feasible. The tag cannot be seen and cannot be copied
because it carries information from the Ferragamo product
management system.

Ferragamo carried the idea over into its men’s collections in
summer 2015 and has said it will further intensify its
commitment to fighting counterfeiting this year, both to protect
intellectual property rights and defend customers who want to
be sure they are receiving the genuine article. 

14 WORLD FOOTWEAR  |  MAY/JUNE 2016

An RFID tag is now being inserted into the left sole in most pairs
of Ferragamo shoes.
CREDIT: GS1 UK

More than 50% of the biggest retailers in the UK are now either using RFID or planning pilot projects to test the technology.
CREDIT: iSTOCK
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