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A
25th anniversary is the perfect opportunity to take

a retrospective look at the world footwear market,

a chance to reflect on how far we have come in

the past two-and-a-half decades and to make

some predictions as to what the footprint might be in the

coming years.

When World Footwear made its entrance twenty-five years

ago in May 1987, the world population was a whisper away

from hitting five billion (this apparently occurred on July 11

that year). According to the United Nations, in October 2011

the world population had grown to seven billion. Not

surprisingly, the demand for footwear has grown at an

astonishing rate, fed by increasing standards of living in

most parts of the world as the global GDP or gross domestic

product has grown from $16,160.36 billion in 1987 to an

estimated $78,897.426 billion in 2011. Forecasting future

growth is not easy, as the world has been through some

rocky economic times recently, but it is expected to grow by
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some 2.4% annually to 2020.

The magazine has achieved a status

within the industry that few can match

internationally and its panel of writers

and contributors are acknowledged as

experts in their respective fields. Steve

Lee, of Steve Lee Associates, is one of

them and this assessment of the global

footwear market and its future relies

heavily on his painstaking assembly of

facts and figures that are difficult to

come by. Inevitably there is a time lapse

in gathering statistics; methods change,

too, and so many of the tables focus on

the period 1994-2009.

Analysing figures for the period 1994

to 2009, the following table indicates

that footwear production increased by

a staggering 54% in just 15 years, from

a global figure of 12,905 million to

19,883, million, with China being the

lead player as shown in Table 1. It was

only when the most recent recession

really bit in 2009 that footwear

production dropped by 1.4% from 2008

(in the same period GDP had fallen

5.1%). There are estimates that put

world production in 2010 for all

footwear made from any material in

excess of 20 billion.

IN AND OUT
The following two tables illustrate

which countries were the principal

performers in terms of imports and

exports and between 1994 and 2009.

Imports and exports both doubled

between 1994 and 2008 before again

falling between 2008 and 2009. Four

main import sinks took the vast

majority of exported footwear in 2009

and the mammoth imports to the US

reflect the virtual collapse of footwear

manufacturing in that country. Europe,

the Rest of Asia (excluding China, India

and Vietnam) and then Africa

(excluding Nigeria) were the other

principal importer areas. China is the

undisputed leader in exports, with close

to six times the volume of West and

East European countries combined.

CHANGES IN CONSUMPTION
The big change in consumption

between 1994 and 2009 was increasing

demand from China, India and the Rest

of Asia. Regionally, Asia dominated

Table 1 - Footwear production 1994 - 2009

Table 2 - Footwear imports 1994 - 2009

Table 3 - Footwear exports 1994 - 2009

Table 4 - Pairs Per Capita Consumption 1994 – 2009

Table 5 - Data for 2010   COPYRIG
HT
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both production and consumption.

Europe and the US continued to be

major consumers with growing

demand in Africa. This dramatic overall

increase was however diluted by the

increase in global population.  

Overall, China consumed 1,429

million pairs in 1994 and this figure had

risen to 2,457 million by 2009, India had

increased its demand from 2,450

million to 3,897 million in the same

period while the US had moved from

1,634 million pairs in 1994 to 2,059

million in 2009. Total footwear

consumption in 2009 was calculated at

19,877 million pairs. It is however the

pairs per capita figures (shown in Table

4) which are more revealing and

highlight where there is future

possibilities of growth in consumption.

Even though consumption grew by

53%, pairs/capita only went from 2.3 to

2.9. Interestingly, the advent of cheaper

imports into the US from China from

the late 1990s to early 2000s actually

increased the volume of footwear

purchased, with pairs/capita reaching

a level of 8 in 2006 before falling back

to 6.7 in 2009 as the recession

deepened. There are figures that

suggest that within the EU, Spanish

consumption in 2010 reached 427

million pairs, or an average of 9.3 pairs

per person. Consumers in the US in

2010 are said to have purchased 7.5

pairs each, still less than the 2006

figure of 8 pairs per capita.

UPDATE FOR 2010
There was a significant recovery in

2010 driven mainly by Asia. Production

and consumption were close to 21

billion pairs whilst imports and exports

surged towards 11 billion, so the latter

together accounted for 52.5% of total

output. Global GDP reached a new high

of just over $63 trillion and pairs/capita

once again exceeded 3.0. 2010 also

saw the Middle East consume over a

billion pairs for the first time (Table 5).

WHERE ARE WE GOING?
By 2024, the world’s population will

be close to eight billion, which will be a

strong basic driver for increases in both

production and consumption. The rate

of growth is however slowing; it grew

Table 6 - Footwear Production 2009 – 2024 (Million Pairs)

Table 7 - Footwear Imports 2009 – 2024 (Million Pairs)

Table 8 - Footwear Exports 2009 – 2024 (Million Pairs)

Table 9 - Footwear Consumption 2009 – 2024 (Million Pairs)

Table 10 - Consumption/Capita 2009 - 2024 (Pairs/Capita)COPYRIG
HT
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21.4% in the 15 years from 1994 to 2009

but is only predicted to increase by

17.4% in the 15 years from 2009 to 2024.

Although a steady growth in GDP is

envisaged in the years up to 2024, it is

likely to be at a lower level than up to

2009. The estimated impact on

footwear production is shown in Table

6, with output in 2024 predicted to be

close to 30 billion pairs.

It is estimated that production in

China will approach 15 billion pairs and

that India, Brazil and Vietnam will all

be over one billion with Nigeria not far

behind, with its mix of local traditional

sandal production and more structured

footwear. It is believed production in

the US will decline even further to 16

million (235 million in 1987) but that in

Europe there could be a slight recovery

from 2014 onwards. The expectations

of major importing areas are given in

Table 7.

It is estimated that imports as a

percentage of production will fall, with

the main footwear producing countries

such as China, India, Brazil, Vietnam

and Nigeria retaining more production

for local consumption. Europe will

continue to be the main sink for

imports whilst the US, the Rest of Asia

and the Rest of Africa will soak up most

of the remaining volume. In terms of

exports, China will stay far ahead of the

pack (Table 8) although one could

expect India to achieve better results.

The following two tables (Tables 9

and 10) cover expectations of

consumption. Figures from China

indicate that the size of its domestic

market might have been

underestimated.

By 2024 it is estimated that, even

allowing for the large number of

chappals produced and purchased in

India, Chinese consumption shouldl be

catching up.

Pairs/capita consumption is

expected to increase substantially to

3.7 by 2024. The most dramatic change

will be in China where it is predicted to

double to 3.6. The figure of 8.7 for the

US may not be achievable or

sustainable; all the others seem

reasonable. 

Nevertheless, the world footwear

market is expected to continue growing

through to 2024, driven by an increase

in population and GDP. No doubt the

world economic picture will influence

the forecasts, too, but as an industry,

we should remain optimistic as Table 11

indicates.

Whatever the reality proves to be,

World Footwear and its associated

website www.footwearbiz.com will

continue to keep you informed about

developments in the global market. 

Table 11
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